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ABSTRACT

This study considered with persuasive appeals used in health care campaigns
in prospective analysis study in TV. It shed some light on persuasive theories
and concepts of advertising message in TV commercials, all this in its
theoretical part.

In its practical part, it study three of persuasive appeals which is most
common used in health care promotions messages namely, fear, raising
painful experience suggestion, via an experiment on four groups.

The results indicate the presence of differences between these groups in
statistical mean, compared to controlled group. On this basis, this study
support the main theory "there is difterence between the controlled and the
three experimental groups that each exposed to different persuasive appeal,
and reject the nil theory. Which supported by Cognitive-Aftective
Consistency theory.

In addition, this study considered with the determination of the relationship
between variables (age, social status, income number of children, health
status, health educationy and the effectiveness of the appeals on the
cognation, attitude, and health behavior and respond.

This study indicate that the three appeals under the experiments affect the
three levels of effectiveness in independent of personal demographics and
characteristics. This study conclude that the fear appeal is the most eftective
tactor on behavior among the three appeals, followed by suggestion. This
study emphasize that health promotion campaigns should give more concern

to health promotion messages characteristics and persuasive appeals.
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