eyl

Marketing Costs Operating Costs E el o83
Investment Costs
_ GlSs )11 Kl
e ggudll L2JES Eowdl B3, Y Calss paall a3 Jaladl Jladl ol 85 o) elasyl a8
ke Bl Administrative ey Fi il s Captal Costs Fixed (bl L.E_
iidirect Marketing |  pirect Marketing Overheads Factory Overheads , sl
Costs Costs apital Costs
L
aJBGl | Packaging wadas)l Shdpally yeadl | Gl e ciladsndl Cali slgall e TSR : .
et d 2 o3 | Jil G5 syl dioe O s el dle ol dagd
) i ool Bl | =R N s o e il Qlall 28
- o |57 of sales i S e el ppasdl | A8l JlacYly
oo ol o | B Gl bl A ot :
| I A5 — um\wb.__ Lyslll SlgbYl Wlegdne [@lg bpdzell Jaad! Y S
3 C¥ganlly | e s wleds | Loyl THEAl ; T e
1 (ads gy lopasdly | ey ¥l Royalties | 23l ebad c,.E m&.ﬂa liaally
alall dnlaa LK rdaliolls U1 LG
(wlgssalls 2o el Gl el m&?.vrtﬂ Ll - SUYI S
zos Al a3 Rentand Leasing fees |~ i : i @il ially
Promotional el g et ol bl - Callead| LSS
<beY)  Costs o J=Y 8003 g all ol i lin
(Longy Bl LadSS ) sl b las| i
s
Tl ol | [BOF] ) g ) i | Lo
Distribution B iz LS Y | 8293 (andy Ll g suad | T I m
sl s BB US| duagaally AylsY g paal i cﬂwmr,am
Bl T Yl Sladlally £l
(eists cne Q...&?ar&ﬁ gl Cinyliaa rn.ﬂrms\% ‘Eﬂ_ K OWES, : i i
B RIS | (sl iola) dall qalsaf | § Bl bl e L %{_h e b e
VIO < 4 lgall E S £3,4all 59
Bakie CbJB Cialaslly Al olge Byite 8y CaJES
b Cadss Bluall | &M o Bsmd)l Adasd) 5SGy cGlsb Jolis]
anl Cadss B mcf..G mh.u—u_r: mu_.».m....__ wlasasll 5
il Ll Luadl elasasll




