403 MKT E-Marketing/ Students Evaluation

Dr. Soad Almeshal

1 semester 1436/1437 / Class/ 27320 /Average of 60

Assignment Project | Midterm 1 | Midterm 2 | Total | Final | Total
No. Student No. 10% 15% 15% 20% 60% | Exam | 100%
1 2 3 4 5 40%
1 432200639 1 5 1 2 5 13 12.5 16.5 52.5
2 432201697 X 1 1 2 5 15 13 19 57
3 432201849 X 75 1 2 5 15 13 16 53.75
4 432203127 X X 1 2 5 145 10.5 10.75 44.25
5 433200062 1 1 1 2 5 15 14 19 59
6 433200191 1 1 1 2 5 15 13 17.5 56.5
7 433200203 1 5 1 2 5 14.5 14 18.5 57.5
8 433200560 1 .25 1 2 5 14 115 18.5 54.25
9 433200861 1 75 1 2 5 14.5 11.5 17.25 54
10 433201280 1 5 1 2 5 14.5 12.5 19.5 57
11 433201331 1 1 1 2 5 14 14 18.75 57.75
12 433201548 1 .5 1 2 5 14 14 18 56.5
13 433201692 1 1 1 2 5 14 13 18.5 56.5
14 433201828 1 5 1 2 5 13 13 17.25 53.75
15 433202142 1 5 1 2 5 15 13 17.5 56
16 433202158 1 .5 1 2 5 15 13.5 17.5 56.5
17 433202324 1 1 1 2 5 15 12.5 16.5 55
18 433202385 1 .25 1 2 5 13 13 18.25 54.5
19 433202403 1 5 1 2 5 15 13.5 18.75 57.75
20 433202543 1 .5 1 2 5 14 12 16.75 53.25
21 433202558 1 .25 1 2 5 14 11 14.5 49.75
22 433202935 1 .25 1 2 5 14 13 18 55.25
23 433202969 1 5 1 2 5 14 13.5 18 56




