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Abstract. THIS STUDY AIMED AT MEASURING THE RELATIONSHIP BETWEEN ADVERTISING CONTENT OF SAUDI TELECOM ComPANY (STC)ON THE
INTERNET SSOCIAL NETWORKING SITES AND THE CONSUMER ATTITUDES TOWARDS ITS BRAND.BESIDES, THE STUDY EXAMINEDTHE IMPACT OF GENDER,
AGE, EDUCATION AND NATIONALITY OF CONSUMERS WHO VISIT THESE SITES AND SEE THE COMPANY’S ADVERTISEMENTS ON BOTH PREVIOUS VARI-
ABLES: ADVERTISING CONTENT AND CONSUMERS’ ATTITUDES TOWARDS THE BRAND.

THE STUDY FINDINGS CONCLUDED A STATISTICALLY SIGNIFICANT POSITIVE RELATIONSHIP BETWEEN ADVERTISING CONTENT OF THE COMPANY ’SADS
ON SOCIAL NETWORKING SITES AND CONSUMERS’ ATTITUDES TOWARDS ITS BRAND, AND STATISTICALLYSIGNIFICANT DIFFERENCES IN CONSUMERS’
ATTITUDES TOWARDS THE COMPANY’SBRAND DUE TO DIFFERENCES OF AGE AND NATIONALITY, BUT NOT UP TO GENDER AND EDUCATION. THE STUDY
ALSO CONCLUDED STATISTICAL SIGNIFICANT DIFFERENCES IN CONSUMERS’ EVALUATION OF ADVERTISING CONTENT OF THE COMPANY ON SOCIAL
NETWORKS DUE TO DIFFERENCESOFCONSUMERS’ EDUCATION, AND NOT DUETO GENDER, AGE AND NATIONALITY.

ACCORDINGLY, THE STUDY RECOMMENDED THE IMPORTANCE STC’S ADVERTISEMENTSON SOCIAL NETWORKING SITES, TAKING INTO ACCOUNT
THE CREDIBILITY OF THESEADS AND THE IMPACT OF AFFECTING DEMOGRAPHIC FACTORS ON THE EVALUATION OF AD CONTENT AND BRAND ATTITUDES

WHEN TARGETING MARKETS AND BUILDING MARKETING STRATEGIES, INCLUDING ADVERTISING ONTHE INTERNET’S SOCIAL NETWORKING SITES.



