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Fahad S. Al-Olayan, Ph.D.

College of Tourism & Archaeology King Saud University
Riyadh, Saudi Arabia
M : (+966)501131981 Office ......
Falolayan@ksu.edu.sa ; al_olayan@hotmail.com

Education

Diploma in Business to Business marketing, Harvard University 2008

Ph.D., Old Dominion University, College of Business and Public

Administration, Virginia, U.S., 2003.

« Major: International Marketing

« Support Areas: Strategic Management & International Finance

« Dissertation Title: How Consumers in Japan and the United
States View the Information Content of Magazine Advertising: Re-
examining Content Analysis Findings

Master of Economics, Old Dominion University, College of Business
and Public Administration, Virginia, U.S. 2002,


mailto:Falolayan@ksu.edu.sa
mailto:al_olayan@hotmail.com

Master of Information Systems, Duquesne University, College of
Business Administration, Pennsylvania, U.S., 1995.

Master of Business Administration, Duguesne University, College
of Business Administration, Pennsylvania, U.S., 1995.
e Concentration: Accounting

B.S., King Saud University, College of Economics and Business
Administration, Qassim Saudi Arabia 1988.
e Major: Accounting

Academic/Teaching Experience

Chairman. Department of Tourism & Hotels Agreement, King Saud
University, 6-2013- Now

Dean. College of Business Administration, Al Yamamah University,
20010-2012

Director. EMBA Program. Al Yamamah University, 20010-2012
Director. MBA Program. Qassim University, 2007-2009.

Chairman. Business Administration Department, Qassim University,
2005-2007.

« Taught undergraduate and graduate students.

e Supervised MBA students’ thesis work (18 master theses).

o Working as reviewer for number of research centers and journals.

« Supervised job performance of the two departmental staff members.
« Conducted and led departmental meetings.

« Participated in recruiting and hiring professionals for the university.

Head of Advisory Unit, College of Economic and Business Administration,
Qassim University, 2004-2005.

Assistant Professor. Tourism Administration Department, King Saud
University, 2012-NOW.

Assistant Professor. Business Administration Department, Qassim
University, 2004-Present.



Adjunct Professor, College of Business and Public Administration, Old
Dominion University, Virginia, U.S., 2002-2003.

Graduate Teaching Assistant, King Saud University, College of
Economics and Business Administration, Qassim Saudi Arabia 1988-1991

Courses Taught

Undergraduate Graduate
e Principles of Management
e Principles Marketing
o Marketing Management

e Consumer Behavior

e Marketing Strategy
e Marketing
Communication

Promotion Management * Research Project

Software applications for

Marketing

Marketing Research

o Business to Business
Marketing

e Current Issues in Marketing

Courses Developed
» Designed and developed undergraduate course, “Marketing
Quantitative Methods,” which has been taught as current issues in
marketing. Its aim was to fill in the gap in terms of students’ lack of
quantitative analysis skills.

Publications/Post-Graduate Study

o “Professionalism of Marketing,” Fahad Al-Olayan, Fifth Forum in
Marketing in the Arab World, (Hammat Tunis: Arab Administrative
Development Organization, 24-21 May 2007), pp.42-53.

o “Advertising standardisation in culturally similar markets: can we
standardise all components?” Kiran Karande, Khalid A. Almurshidee
& Fahad Al-Olayan,

International Journal of Advertising, 25(4), 2006, pp.489-511.

e “A content analysis of magazine advertisements from the United
States and the Arab world.” Fahad S Al-Olayan & Kiran Karande.
Journal of Advertising. 29(3), pp. 69-83.

e “A content analysis of magazine advertisements from the_United
States and the Arab World.” Fahad S Al-Olayan & Kiran Karande.
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American Marketing Association. Conference Proceeding. Chicago,
1999.v. 10, p. 17.

Publishing frequent Articles about different economic and social
issues at different Saudi Presses.

Research Interests

Advertising

Branding

Consumer Behavior
Cross-Cultural Marketing
Business to Business Marketing

Society/University Service

Member of Internal Auditing Committee at Al Rajhi Co. for Cooperative
Insurance 2008- Present.

Vice President of Qassim Economic Development Executive Committee,
2006-2009.

Member of recruiting and hiring administrative committee at Qassim
University, 2006-2008.

Member of Source Committee at Qassim University, 2005-Present.
Member of the board of College of Economic and Business
Administration, Qassim University, 2005-2007.

Member of the permanent committee to selecting candidates for high-
ranking positions at Qassim University, 2005-2007.

Member of MBA Committee at Qassim University, 2004-Present.
Provide marketing, financial crisis, worldwide economic crisis seminars
to various groups.

Provide marketing training programs at various Saudi Chambers of
Commerce and industry.

Professional Memberships

Saudi Marketing Association
Saudi Accounting Association
American Marketing Association
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