452 MKT Service Marketing Students Evaluation

2" semester 1433/1434
St. ** |_abor | Assignment | Assignment | Assignment Final
No. | Student Number Initiative 1: Article | 2:Compliant | 3: Service | Midterm 1 | Midterm 2 | Total | Exam | Total
Letter Design
10% 5% 5% 10% 10% 20% 60% | 40% | 100%
Abs. | Full.
1 T 10 5 5 Vv | 10 10 17 57
2 429202085 10 5 5 N 10 10 15 55
3 430000654 10 5 5 Vv | 10 10 16 56
4 430201500 10 5 5 v | 10 9 16 55
5 430201732 10 5 5 Vv [ 10 10 13 53
6 430201839 10 5 5 N 10 10 15 55
7 429200372 10 5 5 Vv [ 10 9 16 55
8 499200946 10 5 5 N 10 10 16 56
9 429204941 10 5 5 v [ 10 10 16 56
10 429200084 10 5 5 N 10 10 16 56
11 429200080 10 5 5 v [ 10 10 15 55

** |_abor Initiative grade is instead of (Participation+ Case analysis and critique).




