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Channel 1 | Manufacturer !ﬂ Consumer

Channel 2 | Manufacturer Iﬂ > %—* Consumer |
Channel 3 | Manufacturer [» Wholesaler > &—» Consumer |
Wholesaler 'r> Jobber >w—> Consumer |

A. Customer Marketing Channels

Channel 4 | Manufacturer [

7o »| Business
Channel 1 in
EsRess customer
Channel 2| Business ~|| Business 8 Business
distributor customer
Elleiioe »| Business [\
Channel 3| Business representatives | ~ g ’
or sales branch customer
. Business N—»| Business Business |\
Channel 4 REE ‘ representatives distributor customer
or sales branch : , A

B. Industrial Marketing Channels Kotler, Bowen, & Makens
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