Strategic & Management Strategy Introduction
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Internal Environment
(Strengths & Weaknesses)
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Strategy Formulation
Stage
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Strategy Implementation
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Stage

Stages of Strategic Planning
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Strategic Management
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Mission Objectives Strategy Strategy Implementation Performance

Selection (Management & Function Issues)
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(Opportunities & Threats)
Feedback Aswsal) 4,3 !

v

doad) i) s dda ja
Strategy Evaluation

Stage




S9widly duzeil iV 8,5V (w as\Mell

M\W\uﬁmmu} ju.d\.la\u.d\ ?L.J\ﬂ\;).j:u
u\&\ u}! Mm\w‘ﬁ\ oJ\JY\ R ;J; 9 cm}.u

‘\.A.LI.\AM u\&\ uﬁ c_u‘u dd).uuj\

uﬁdﬂ@aﬂ\khﬂ\jc(ﬁh\ﬁ)owmuﬁww\ Y

oJ\JY\ g9 ) U‘ uS.u uJ\_J\_\ M_u.d\ - U::\_uj\ ).\SY\
Aadaidl Calaal ) J s ol 48l Sy Le JS0 da) i)

Al dlie (e G glua S 2 Sasy oadl iy Lokl v

d})um‘uy &WAJS@&AJJJ@JM\LMJ 64.A.LJ.AJ\

u\..qjl:..d\ ﬁmj dj.mj\ sz‘ dalaiall u\AJM d\..a:\\ e
o suatll L) ety Ty ardadtl ~la Nl A il




Clabaiall g5 aran & Tadiea lagie Cmual dagdl iyl s lay) ¢
Slo 1an aay a3 G &) gl Balall 5 o paind e
Goa i) By G A A cllia Jall s e ) ciladaial
(Gamdill Zlad (e lgaland ¢ 8y gl Ll
SLENAT s Gy gudll e laia¥) A gouall Jia) laa¥) e &I 0
ol mal ol Ay oo Gloal 28l Als jo 3 S (5 sustll

Al il






