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Research   

Among the research paper that are published for the author  in English are the following: 

 Ahmed Alshumaimri, Taylor Aldridge and David B. Audretsch. “Scientist entrepreneurship in Saudi Arabia. 

The Journal of Technology Transfer. July 2011 

 Ahmed Alshumaimri, Taylor Aldridge and David B. Audretsch "The university technology transfer 

revolution in Saudi Arabia"The Journal of Technology Transfer Volume 35, Number 6, 585-596, DOI: 

10.1007/s10961-010-9176-5 

 Al Mobaireek, W. & Manolova, T. Alshumaimeri, A. Entrepreneurship Motivations Among Saudi Youth. The 
International Conference on Small Business and Entrepreneurship, Nicosia, Cyprus, 2011., Nicosia, 
Cyprus. 

 Al Mobaireek, W., Manolova, T., & Alshumaimeri, A. Entrepreneurial Intentions among Saudi University 
Students The Role of Motivations and Start-Up Problems. International Academy of Management and 
Business Conference, Istanbul 20-22 June 2011. 

 Al Mobaireek, W. Alshumaimeri, A.  Entrepreneurial motivations among female university youth in Saudi 
Arabia. 2012 ACERE-DIANA Conference, Fremantle, Western Australia, January 31-February 2, 2012 

 Embedding values and service to humanity in Higher education Futures. Global Higher Education Forum 
(GHEF) 2009. 

 A Transaction Cost Based Analysis of Direct Marketing as a channel of distribution. With C. Ennew. 
Academy of Marketing. V 18. July 1998.    

 The Impact of Product/Market Factors on the use of Direct Marketing. Afag Edariah. Oct 1999. 
 Direct Marketing in Saudi Arabia and the United Kingdom: A comparative study.  Academy of 

marketing annual conference. Aston, UK. 2003.  
 Factors influencing the use of Direct Marketing: Empirical Evidence from Saudi Arabia. With C. Ennew and 

M. Wright. Academy of Marketing Conference 1998. 

 Direct Marketing in Saudi Arabia: A descriptive study. Kuwait International Conference. London. 1998. 
 Alshumaimeri, Ahmed and Almobaireek wafa. "International Direct Marketing in GCC firms. Academy of 

Marketing Conference 2004. Glos. UK.  
 Abosag, I, and Alshumaimeri Ahmed. “Relationship Marketing in Saudi Arabia: Further investigation into 

Et-moone Concept. Academy of Marketing Conference 2004. Glos. UK.  
 Abosag I, and Alshumaimeri Ahmed. “Conceptualizing and Measuring the Antecedents of Et-Moone. 

Academy of Marketing Conference 2005. London. UK 
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 Al Mobaireek, W. & Manolova, T. Alshumaimeri, A. Entrepreneurship Motivations Among Saudi 
Youth. The International Conference on Small Business and Entrepreneurship, Nicosia, Cyprus, 
2011., Nicosia, Cyprus. 

 Al Mobaireek, W., Manolova, T., & Alshumaimeri, A. Entrepreneurial Intentions among Saudi 
University Students The Role of Motivations and Start-Up Problems. International Academy of 
Management and Business Conference, Istanbul 20-22 June 2011. 

 Al Mobaireek, W. Alshumaimeri, A.  Entrepreneurial motivations among female university youth in 
Saudi Arabia. 2012 ACERE-DIANA Conference, Fremantle, Western Australia, January 31-February 
2, 2012 

 Factors Influencing the use of Direct Marketing: Empirical Evidence from Saudi Arabia. With C. 
Ennew and M. Wright. Academy of Marketing Conference 1998. 

 Direct Marketing in Saudi Arabia: A descriptive study. Kuwait International Conference. London. 
1998. 

 Alshumaimeri, Ahmed and Almobaireek wafa. "International Direct Marketing in GCC firms. Academy 
of Marketing Conference 2004. Glos. UK.  

 Abosag, I, and Alshumaimeri Ahmed. “Relationship Marketing in Saudi Arabia: Further investigation 
into Et-moone Concept. Academy of Marketing Conference 2004. Glos. UK.  
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Books 

 Direct Marketing in 
Saudi ArabiaBe an entrepreneur 

 

 I am a bilingual author and published six books titled: "Management is first" 2010 Arabic 

, "Entrepreneurship" Arabic 2010, "Principle of Management" 2007 Arabic, "Direct 

Marketing in Saudi Arabia" 2003 English, and “Job Ethics" 2004 Arabica and “Be an 

Entrepreneur: Entrepreneurship principles and practice”. 2012 English  

 


