
	MKT 410  “Strategic Marketing” 
Course Syllabus


	Course Title and Code
	MKT 410  “Strategic Marketing”

	Instructor
	Dr. Talhat Alhaiou.      Office: 65 
http://fac.ksu.edu.sa/talhaiou

	E-mail 
	talhaiou@ksu.edu.sa

	Office Hours

	Sunday, Tuesday.    12:00 am - 1:00 am

Or by appointment.                               


· Course Descriptions
 This course examines the marketing management concepts underlying both consumer and industrial marketing strategy and tactics. Demanding customers, fast-change technologies, increasing global competition, deregulation and social changes in global markets are just a few of the recent changes that create new challenges and opportunities for a wide range of businesses throughout the world.  
Strategic marketing focuses on the concepts and processes involved in developing market-driven strategies. The key challenges in formulating market-driven strategies include: (1) acquiring a shared understanding throughout the organization about the current market and how it may change in the future, (2) identifying opportunities for delivering superior value to customers, (3) positioning the organization and its offerings to best meet the needs of its target markets, and (4) developing a coordinated marketing program to deliver superior customer value.
· LEARNING OUTCOMES

·  Students attending this course will be able to: 
1: Develop understanding about what is involved in making marketing decisions, including product, price, promotion, and place decisions to create a marketing mix. 2: Acquire an overview on the contemporary issues in Strategic marketing and the unique challenges faced by marketing managers in the dynamic business environment. 3: Develop insights into how differences in economic, cultural, social, political, and legal environments can affect marketing decisions. 4: Develop strategic thinking in the context of complex problems and challenges faced by the contemporary executives and managers. 5: Acquire the necessary analytical and conceptual skills for developing successful Strategic marketing. 6: Develop leadership skills necessary to deal with the uncertainty and changes faced by today’s marketers. 7: Develop ability to integrate the important societal dimensions of diversity, environmental concerns, ethics, and technological change into their thinking. 
Course Contents
	Chapters
	Topics

	1
	Introduction to Strategic Management

	2
	Introduction to Strategic Marketing 

	3
	Strategic Marketing Formulation 

	4
	Environment Analysis

	5
	Product (and Brand) Strategy

	6
	Pricing Strategy

	7
	Promotion Strategy

	8
	Placement Strategy

	9
	Strategy Implementation and Control


Assessment

	Task
	Marks

	Exam 1
	25

	Exam 2
	25

	Quizzes 
	10

	Final Exam
	40

	Total
	100


مواعيد الاختبارات الفصلية:
	Exam 
	DATE

	First Exam
	Sunday,  30/June/2019

	Second Exam
	Sunday,   21/July /2019 


تعليمات هامة : 
1 ـ  على الطلاب الانتظام في حضور المحاضرات ، علماً بأن الطالب سوف يحرم من دخول الامتحانات إذا بلغت نسبة غيابه لدى أستاذ المقرر 25% فأكثر. 
2 ـ لا توجد اختبارات بديلة الا في حالة  تقديم عذر رسمي معتمد لدى إدارة الكلية  . 
3. على الطلاب الالتزام بالتاريخ المحدد لتسليم الواجبات و لا تقبل الواجبات بعد التاريخ المحدد مهما كان العذر المقدم .   
 4. يمنع استخدام الموبايل  اثناء المحاضرات و على الطالب اغلاق الموبايل أثناء المحاضرة. 

5. على الطالب الالتزام بالحضور في الوقت المحدد للمحاضرة تماماً , لأن التأخر بالحضور يسبب الازعاج لكل من الأستاذ و الطلاب . 
6. يمنع اصطحاب المأكولات  و المشروبات الى داخل القاعة و يستثنى "الماء" فقط لا غير .    
ــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ

مع تمنياتي للجميع  بالتوفيق و النجاح 
د. طلحت المحمد الحيو
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