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Learning Introductory
PREFACE

As an introductory to this Persuasive probing “Concise Lectures’ Note”, I would like to
send a progressive educational message to my dear “PCN Adult Learners”.

My dear learner remember that you are not a primary school pupil, neither an
elementary, nor even a secondary school student. You are an adult learner that in order to
success in this progressive course and in your life as well, you have to “Think, Participate,
Practice & Reflect on and in. You have to attend & react actively and voluntarily at every
session.

This is not a traditional lectures’ note that you can just read, store and recall. it is a
“Lifelong Learning” Concise, which helps you to think around, back, about, over and up. It
1s prepared to promote you to search about the most appropriate knowledge, attitude that
can assure the quality of your communication with your self; patients, your colleagues, and
improve the quality of your profession, and the quality of your patients, family, community
& your Nation.

So as to, learn the course well, you have to use "Your All Senses' and "Abilities"”, as

well; You have to attend, see, listen, ask, discuss and participate actively in teaching,
learning; and assessing your self; your colleague, your teaching and learning process and
materials, your curticulum, and your “Lecturer” as well.

Finally, if you do so, do not wortry, you will success in your course
and your life as well.
With this Concise & its T&L Plan and Process
“All the Learners will success; Except the one Who DO NOT Welling to Success”
I gl go 8l gxna i skl J&
EISA ALI Al JOHALI
The lecturer
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Learning Introductory - CHS 446 Description

Course No. and abbrev: CHS 446
Course title: Communication Skills \For CN (CNCS)

Credit hours: 3 (3+0) Level: 8
Contact hours: 3 Prerequisites: None

Course Description:

In addition to a brief historical and scientific introductory to human and health
communication and their major scientific theories, this course covers health and
nutrition communication process, systems and methods, Instruction in writing reports,
and verbal presentation reading and understanding official documents, preparing cases
for presentation to appropriate agencies, issuing instructions and letters to members of
the public , patients and health care personnel.

Summary of Course Description from Course Specification

In addition to a brief historical and scientific introductory to health communication
and its major scientific theories, this course is established to supplement to
under graduate students to view their self from different angles, help them to
realize the important of communication in their daily life. To assure readiness of
my students, it will begin with reasoning why studying communication, its relation
to their practice and education. It will focus on achieving its learning outcomes .
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Learning Introductory - CHS 446 Description
ILearning Objectives and Outcomes

*“ Slightly Modified from Course Previous Specification”

By the End of This Course Who is Ready and Welling Will Be Able To:

Briefly overview the historical development of human communication in health
and clinical nutrition professions and education.

Explore the place and significance of effective communication to health and
dietitian services

Recognize self and others nutritional communication patterns

Demonstrate fundamental skills necessary for establishing positive relationship
with clients, families and colleagues.

Explain and diagnose the most common scientific theories that help them to
improve quality of nutrition and dietitian processes including Islamic concepts,
Berne’s theory of ego states, perception, interaction, attitude change theories.
Recognize and Indentify the most common factors, difficulties and barriers that
challenged effective communication with normal and disorders clients.

Use human communication process (HCP), network, levels, competencies,
assertive style and strategies, to discuss, distinguish and apply the principles of
effective professional verbal and non verbal communication.

Demonstrate skills involved in active listening, silence and feedback

Conduct communicational studies, surveys and interview.
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Modified Plan With Course Specification in Logical Order

Weeks Objectives/Subject Note/T-L Strategies
(3 Hrs\W)
1-2 - INTRODUCTION & REASONING: Interactive Lecture/Group
. .. aiscussion &  Dialogue/Role
- Unaderstand each other ; Course Objectives & T - L PLAN P Worlsins — feis
- Reasoning WHY HCS for CN (HCSCN) (Probe CN Job | Studies/ Self Creative research &
Description; Practice & Education) Internet exploring)
3-4 » Brief Historical Overview & Defining Terms ?
3 * The Most Common HCS Scientific Theories 1
6
/-8 » The Most Common HCS Scientific Theories 2
9-10 » CN CS Processes (Process & Network Models )
11 » CN CS Processes (Process & Network Models ) CSA Deadlline
12
13-14 » Final Revision
15-16 FINAL EXAM
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Reasoning

WHY
CNCS?

Do You Have / HKnow.:

-CN Job Description (CNJD) Or CN Code of Conduct 2!
&
Laterin
-CN Process (CNP)
- CN Care Process (CNCP) Models
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Reasoning WHY CNCS ?

CN Job Description

Do You Know ?!!




Pre Reasoning Why FASH ?
Saudi Arabia Clinical Nutritionist Job Description MCS

Clinical Dietitian , Clinical Nutritionist

Obesity Research Chair King Saud University

NASHY

VY

1.Assess nutritional needs, dietary requirements and current health status to develop and implement
dietary-care plans and provides nutritional connseling.

2. Consult with physicians to determine nutritional needs and diet protocols for both Clinic and
postoperative bariatric Patients.

3. Working as a clinical dietician in a hospital based multidisciplinary. weight
management clinic.

4. Adpice and Educate patients and their families on basic nutritional principles, healthy eating habits,
dietary plans, food selection. And nutrition monitoring fo improve their guality of life

5.Plan and conduct scientific training programs in dietetics, nutrition for medical students, interns,
dietician — under  training  health-care  personnel in  a  local and an  international  level.
6.Develop and prepare Brochures, visnal aids, conrse ontlines, posters materials and other materials used in
public and professional education.

7 Write research reports and questionnaire and other publications to document and commnnicate research

findings.

8.Make recommendations regarding public policy, such as nutrition labeling, food fortification, and nutrition
standards for school prograns.

Johali AR



NASHY

VY

Pre Reasoning Why FASH ?
Saudi Arabia Clinical Nutritionist Job Description MCS

Clinical Dietitian , Clinical Nutritionist
Skills

Bachelot's degree of Applied Medical science collage (clinical dietician major) or equivalent field . Master
Degree in same field is preferred

At least 3 years Experience as a clinical dietician, preferably with Bariatric or weight management
experience.

International experience and training is preferable

Experience in making multimedia educational and teaching tools in the field is preferred
Excellent spoken and written Arabic and English language skills are  mandatory.

Microsoft word and other computing skills are mandatory.
Must be updated in the field with evidence-based practice.
Those who are interested in research and the attention to continue postgraduate studies are preferable.

Good presentation skills to Educate and train for Scientific and public groups and Ability to direct
content to a variety of audience.

Must be able to wotk both independently and in a team setting And Ability to work within a multi-
disciplinary team

Calm, patient and sensitive manner with patients
Education

Bachelot's degree of Applied Medical science collage,Master Degree in same field is preferred

Johali Al



As Adult learners, use the above bﬁeféyf professional introductory, its learming
questions to explore the place of H DJ? the CN Job Description/Professional
fes.

For Empirieal Evidence Explore the CS in your Job Description
VIA A GROUP DISCISSION & DIALOGUE

The Concise: By reviewing the literature and exploring the professional duties, there aie Two
major Reasons for Why Human CS for CN ?:

1) CSis an essential part of CN Job Description (my CNJD).
2) To assure quality, there no quality CN without Assertive CS .

So, What CNCS that we should looking for? self discover during the course)

Why Human CS ? Just think who are I-Fot%? _WII\% 'iss the E_af%’iegt?.i.sbiseover while you are Probe the
istorical & Scientific Roo
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Brief Historical Overview

Probe

Listen - Write - Reflect understanding — Discover Histo-Scientific Development of HuCOM Via these

Educational Videos & Your Reflective Thinking :
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Listen - Write - Reflect understanding - Discover Histo-Scientific Development of HuCOM Via these

Educational Videos & Your Reflective Thinking :

Probe \ Define History - Human Comeo.

The Human Component: Professionalism - Part 2 of 2 - CompTIA A+ 220-701: 6.2
http: / / www.youtube.com/watch?v=xINumMUaDik

The appropriate level of professionalism in the workplace is an important part of any technician's job. In this video, you'll learn about cultural sensitivity, dealing with difficult customers,
setting expectations, and much more

The Human Component: Professionalism - Part 1 of 2 - CompTIA A+ 220-701: 6.2
Be Fast Watcher — Writer with this Artist

http:/ /www.youtube.com/watch?v=bxTwz]MDUyA&feature=relmfu

History with Faster Show
http:/ /www.youtube.com/watch?v=fqqacrTqAfw&feature=related

Yester Day — Today - Future ?l!
http://www.youtube.com/watch?feature=endscreen&v=VB-5XSqzAfg&NR=1
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Brief Human COM Roots

While Muslim have a long deep sleep sine 1700s..., the Westerns wrote
that:

- Word Origin & History:

“humane (caring ,;  kind,  gentle fumanitarian,
compassionate. ..

mid-15c¢. ??!!, variant of human, used mterchangeably with 1t until

early 18c., when It began to be a distinct word with sense of "having

qualities befitting human beings.” But inhuman still" can be the

opposite of humane. The Royal Humane Society (founded 1774)

was originally to rescue drowning persons’

Online Etymology Dictionary, © 2010 Douglas Harper

- The history of human communication dates back to the earliest era of

humanity. Symbols were aeveloped about 30,000 years ago, and
ertlng about 7’000 (http://en.wikipedia.org/wiki/History_of communication)

They forgetting our facts e.g:

HC rooted to Adam Creation and the ancient civilizations with Prophets
from Noah; Abraham..., and Islam the total Humanity.

Ego Reflective Assignments
Discover the Place of Human, Humanity; HuCOMPT in Islam 2

YAAugust ¥+ jo hali


http://dictionary.reference.com/browse/human
http://en.wikipedia.org/wiki/History_of_communication
http://en.wikipedia.org/wiki/History_of_communication
http://en.wikipedia.org/wiki/History_of_communication
http://en.wikipedia.org/wiki/History_of_communication
http://en.wikipedia.org/wiki/History_of_communication
http://en.wikipedia.org/wiki/History_of_communication
http://en.wikipedia.org/wiki/History_of_communication
http://en.wikipedia.org/wiki/History_of_communication
http://en.wikipedia.org/wiki/History_of_communication
http://en.wikipedia.org/wiki/History_of_communication
http://en.wikipedia.org/wiki/History_of_communication
http://en.wikipedia.org/wiki/History_of_communication
http://en.wikipedia.org/wiki/History_of_communication
http://en.wikipedia.org/wiki/History_of_communication

PROBING HUMAN COMMUNICATION TERMS

First of all, you have to probe “With Who |Whom
You Have To Communicate?”. With “HU-MAN”’WhHO IS
the Human? You, your Colleague “the Professional
friends ” & with “Patients” the main focus of health care
professions including CA. Thus, independently, you have

to explore “the Nature, Characters, Interests, and the
Needs of those persons.

Later, we will probe the major scrences that are
directly associated with tfiese terms.

Before that, you have to probe the structure &
meaning of the word “COMMUNICATION”? as a
combination of many integratea terms.

— Com- & Comm- . With or together

— Uni- = a prefix term of one or single thing/personal as
unilateral/unicellular

— Comm-une & Comm-uni-cate (Group;, Community;

Villlage,; City) = to make, share and exchange opinions, thought
& feeling, information with others
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Probe Communication

 Communication is a process of (transferring
/rformation from one entity to another.

« Communication Process (CP) is a sign-medjated interactions
between at least two agents which share a repertoire of signs and

semiotic rules,

» Communication is commonly defined as "t/
imparting or Interchange of thoughts, opinions, or
Information by speech, Writing, or signs".

.. Although there Is such a thing as one-way communication,
communication can be perceived better as a two-
way process In which there IS an exchange and
progression of thoughts, feelings or ideas (energy)
towards a mutually accepted goal or direction
(information)./1]
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Probe Communication

HC Significant & Concepts:

It IS the basis of all human interaction,

It Is a social process that depends upon the past which informs the
present and the future

A Communicant is A Receiver & Sender of thought

Definition of H Communication Process HCP:

Process of exchanging or conveying information
and messages in an attempft to create shared
understanding.

Finally; the Best Definition of HCP is:

A Process of connection, interaction, and exchange

opinions, information and feeling between persons by using
one or more of the five human senses and other appropriate
channels.
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What \ Why Effective H Communicators?

What is effective communication?

Communication that maintains or enhances the relationship
In which it occurs

Why:
> More satisfying relationships

> In order to satisfy our\other human needs
> To get more out of life



Some Interesting Evidences...

***Several studies show that married couples that were identified as effective
communicators report more satisfying relationships than husbands and wives who
are less skillful communicators

***(Other studies have found that college students’ G.P.A. was
positively related to thelr communication competence.

» Studies show that even a small amount of training can greatly
affect communication ability

commfaculty.fullerton.edu



REASONS TO
COMMUNICATE

Q
™
8 To change
| behavior
)
3
g To get and
9 | g To get action
2 Information
O
|
i
To ensure

10 pamiae understanding

REGIONAL TRAINING

communicaTion SRR MY

DID YOU KNOW THAT?

70 % of our communication efforts are:
Misunderstood

Misinterpreted

Rejected

Distorted

Not heard

REGIONAL TRAINING

coumunicATIoN SR i Th

http:/ /www.slideshare.net/prakasraja/communication-skills-ppt
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C8/1: Communication Skillis Communication Concepts and Process

Factors in the = = =a=
el 1.4 Factors in the Definition
A) Process A) Process: It suggests that the components of interaction are
dynamic in nature. They can not be regarded as wunchanging
= = elements in time and space. This simply means that no single
m aspect of communication can be meaningfully understood apart
from the other elements. as shown in Figure 1.2,

Is a process used to uimely and properly exchange
information to achieve a desired goal?

Figure 1.2: Definition of communication

B) Interaction B) Interaction: It is the process of linking between senders and
receivers of the message. The process specifies interaction or
linkages befween or among countless factfors. so that the changes
in any set of forces affect the operation of all other processes to
produce a total effect.

The concept of interaction is central to an understanding of the
concept of process in communication. Communication is an
attempt to bridge the gap between two individuals through
producing and receiving messages which have meaning for both.

C) Social C) Social Context: Human communication is, to a great extent,
Context influenced by the social context in which it occurs. The context
or the situation that consists of a set of rules which govern the

‘?‘/' 5 origin, flow and effect of the messages.

Communication

Model 1.5 Communication Model

It describes what is necessary for an act of communication to
take place. A model represents the major features and eliminates
the unnecessary details of communication.

Pathways to Higher Education

Reflective Questions:
- Transfer knowledge is the central of to an understanding of the concept of communication
process (T \ F) ? \ Correct F?

YAAugust Y+ )Y Tohiali
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Top Secret of QCS

http://www.youtube.com/watch?v=fribo Q2kgs

The most important skill in life is learning how to deal with
people. This is a leverage skill that will make you more successful

In your personal and work life. Secret Impact teaches individuals
and businesses the best kept secret in life, the core of interpersonal
skills.

Our system takes a 2 dimensional approach teaching people to
understand themselves first, then how to apply this when dealing with
others to make you a better communicator. Our system identifies core
strengths and weakness of an individual's, how to improve one's self
communication style, how to communicate better with others based on
human behavior patterns, and reduce conflict.
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Significance of HCS in Medical Field

Many so-called "ethical conflicts" in medical ethics are
traceable back to a lack of . Communication
breakdowns between patients and their healthcare team,
between family members, or between members of the
medical community, can all lead to disagreements and strong
feelings. These breakdowns should be remedied, and many
apparently insurmountable "ethics" problems can be solved

with open lines of communication.! ]
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DID YOU KNOW THAT?

C8/1: Communication Skills

Communication Concepts and Process

Factors in the : PP P ]
Definition 1.4 Factors in the Definition

A) Process A) Process: It suggests that the components of interaction are 6 OOF OUR COMMUNICATlON |S

dynamic in nature. They can not be regarded as unchanging 5
2 =2 elements in time and space. This simply means that no single NOT VERBAL”
ﬁ aspect of communication can be meaningfully understood apart

from the other elements, as shown in Figure 1.2.

+ SMILING

* GESTURES

Is a process used to timely and properly exchange C8/1: Communication Skills C i ion Ci
information to achieve a desired goal?

pts and Process

Functions of 9 5 1 Functions of Communication Models
Communication

Figure 1.2: Definition of communicatio Models 2 : : . .
1. To clarify the scope of human interaction showing it to be
B) Interaction B) Interaction: It is the process of linking between a circular. complex, continuous dynamic. or a coding
receivers of the message. The process specifies process.
linkages between or among countless factors, so thz 2. To point out where to book and under what conditions to

in any set of forces affect the operation of all othel

produce a total effect analyze different responses.

3. To show the variables in human communication.

The concept of interaction is central to an underst 4. Used as a frame work in researches.
concept of process in communication. Commur x
attempt to bridge the gap between two indivi Communication 4 5 5 Communication Model
producing and receiving messages which have meanit Meodel
C) Social C) Social Context: Human communication is, to 2 Aristotle said that a researcher has to look for three communication
Context influenced by the social context in which it occurs ingredients:
¥ 3 or the situation that consists of a set of rules whic 1. The person who speaks.
m‘ origin, flow and effect of the messages. 2. The speech that he produces.
e 3. The person who listens.

Communication B —— Model

Model - ommunication ode One of the most used
It describes what is necessary for an act of comr The contemporary model_s was developed in 1949 by Claude
take place. A model represents the major features a Shannonﬁ a mathematician and explained by the non-
the unnecessary details of communication. mathematician, Warren Weaver.

Shannon and Weaver were not talking about human
communication but about electronic communication.

Pathways to Higher Education In fact, Shannon was working for the Bell telephone laboratory.

but his model was found useful in describing human communication.
Shannon—-Weaver model is consistent with Aristotle’s position.
see Figure 1.3. If we translate the source into the speaker, the
signal into the speech and the destination into listener, we have the
Aristotelian model, plus two added ingredients: a transmitter which
sends out the source’s message and a receiver, which catches the
message from destination. However, if we choose to draw a
diagram of human communication, we must remember that the
process itself is more complicated than a picture or description of it.
which are likely to draw. Most of the communication process is in
the black box of our central nervous system. the content which we
understand vaguely.

Most of our current communication models are similar to
Aristotle’s, though some what more complex. They differ partly in
terminology and partly in differences in the point of view of the
disciplines out of which they emerged.

Y/\August Y~ \Y

Pathways to Higher Education 4


http://www.slideshare.net/prakasraja/communication-skills-ppt
http://www.slideshare.net/prakasraja/communication-skills-ppt
http://www.slideshare.net/prakasraja/communication-skills-ppt
http://www.slideshare.net/prakasraja/communication-skills-ppt
http://www.slideshare.net/prakasraja/communication-skills-ppt

The Nutrition Care Process: Driving
Effective Intervention and Outcomes

Assessment

Nutrition

Care Diagnosis
Process

Monitoring &

Evaluation

Intervention




JUST LOOK FOR PLACE OF CS »?
Do You Have to Communicate ?

Screening & Referral Practice Set " g5

System

> Identify risk .factors .o'leteucs Know:ledg‘e
> Use approptiate tools A
and methods

> Involve aCS
interdisciplinary &‘@@
o

collaboration Nutrition Diagnosis
cﬁ. E—— »  Identify and label problem %
utrmo.n ssessm'ent > Determine cause/contributing risk
> Obtain/collect timely and e

ate d factors 0,
appropriate data > Cluster si d svmpt
>  Analyze/interpret with uster signs and symproms/ g

A defining characteristics
evidence- based standards

»Document

» Document

tice

Relationship
Between

Patient/Client/Group Nutrition Intervention

& Dietetics »  Plan nutrition intervention
Professional 4 Formulate goals and
determine a plan of action
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Ego Smart Reflective Questions 1

«  Communication iIs commonly define as a process transferring thought
( F\T) F Information

= HC is the basis for some communication (T\F) F with All ?;
« Communication can be perceived better as one way (F\T) F two-way.

Fill' Gaps:

» Communication can be perceived betteras a ........ -Way process Iin
which thereisan. . . . . . . . and progression of ........ PR
orideas (. . . . . . ) towards a mutually accepted goal or direction (.
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CNCS
SCIENTIFIC THEORIES
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Why Science\Theory for CNCS

We already cover the answer! remember, to recall and understand Just:

« Think about the features that most distinguish  human  beings
from other animals? People build tools. Other animals do as well, BUT /Auman

tools are more complex and sophisticated. Chimpanzees, for instance, use wet
branches to extract termites from their mounds so they can be eaten. Many other
fascinating instances of tools can be found throughout many animal species,
including playing with snowballs. Humans have much more sophisticated. tools,
such as automobiles, computers, space travel vehicles, and remote controls for
TVs.. or for operating radio receivers. Human toys can be as simple as
snowballs or as complex as Interactive computer games. Each day we more fully
develop and understand what is called the information age. If we were impressed
before by the ability of humans to communicate, we now have even more
opportunities and tools with the advent of cyberspace. /t /s an ingenious linking
of mass communication with interpersonal communication.

- Another trait that distinguishes humans Is their ability to communicate In quite
complex ways. Humans communicate, but so do other animals. Bands of animals
could not cooperate for the survival of their species without communication.
Animals express emotions, such as grieving over the loss of loved ones. They
play and exhibit joy. They let one another know where they are and if they need
help. Elephants can communicate over long distances, as can various Species of
whales. Although we are impressed by the communication capability of other
beings, even casual observation leads us to be /mpressed by how much more vast
human communication skills are:
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Why Science for CNCS ?

= Communication Is one of the perspectives that gives us the most insight into
human nature. Human beings are “symbol users," as well as “symbol makers"
and " symbol misusers."

= With this observation; Burke (1966) underscored how people communicate to:
manage /m‘erpersona/ relationships, express feelings, share views of reality, anad
aisseminate. Informative ana persuasive messages through media. Through
words, great and magnificent cities are created, problems of health and famine are
solved and great dramas and comedies are written. Words and other symbols allow
people to plumb the depths of their souls as well as those of their friends and
enemies. People share ideas in order to work together. 7/hey can plan.and.operate
complex business, nonprofit, ana governmental organizations that span the globe.
Whether animals use symbols to communicate is a moot “debatable™ ISsue here;
people are more elaborate and complex communicators.

» As Burke said, people are “symbol misusers’; 7hrough symbols;

— People define and categorize one another in ways that /ead thiem to discriminate
against some and think favorably of others.

— Symbols allow people to scream racial or ethnic slurs at persons they do not
like.

— Words support the development of the science needed to go to the moon and
to solve health problems; words provide means to attempt genociade.

— \Words can be used to cast people away as well as to welcome them.

— AdVertisers can Use wisleading advertisements to entice people to buy defective products unworthy
of their cost. They also provide customers with details so they can make intelligent purchases.

DO YOU KNOW WHAT IS NEXT \ First to THINK about Before Start Comm. ?!!
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PERSONALITY

(Self)
DEVELOPMENTAL THEORIES

(PDT)

Personality Theory of Development
Why ?
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PDT: A Creative Integrated Global Model

(_ Heredity _ __Environment _




MASLOW H. B. NEEDS
&
COLEMAN P DEVELOPMENT STAGES (CDS)

Comparative Summary CDS/ Maslow

6 Later Age 60+ Retirement/
new live
5 Middle Age 36-60 Full selfrealzation
Responsible
4 Early Adulthood 18-35 | Be Responsible sel estimaion
3 Adolescence 12-15 | Identity/Ego -
2 Middle C 6-12 Social needs-
learning Safely
1 | EarlyChildhood | 06 | Basicneeds - pysiogeal
Learn to Live

Redraw Your Self Integrative Model showing all basic needs with Ages of Ego\ Identity; Safety and the place of
Learn to live
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Huitt’s Systems Theory

(Quality of Life=Ecological+Behavioral+Physical+Mental +Spiritual)

Global -
Cognitive
TEEET

Souety Affective
o - ‘Emotion
«Community/Culture y
AT

Graphic retrieved from http://chiron.valdosta.edu/whuitt/materials/sysmdlo.html

Ego Reflective Q: Think how you can create Integrated HCOMPT Model?
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Quality of Life

> Definition
— The value given to the auration of life as moaified by the
Impalrments, functional states, perceptions, ana social

opportunities influenced by aisease, treatment, ana-health care
aelivery (Patrick & Erickson, 1993).

» Reflects the patient’s subjective evaluation of fs/her aaily
functioning and well-being

» Domains

— Sensory, physical, emotional, cognitive, self-care, levels of
pain/discomfort, sexual functioning, self-disclosure, stigma,
and body image (Robinson, 2004)
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Perception “Emotional-Feelings” Theory

In addition to the previous; There are huge numbers of theories
can be applied in CNCS

«  The Western literature mention that < 7/eories about emotions stretch
back at [least as far as the Ancient Greek Sioics, as well as Plato and
Aristotle. They also see that “Ren¢ Descartes|3], Baruch Spinoza[4] and
David Hume are the sophisticated empirical theorists and philosophers
of emotions.

» However, the fact that emotion and emotional concepts ( 7eeling;
passion, sensation, affecting, exciting ... ) are traced back to the early
human era, to the holy religions as presented In Islam. Meanwhile,
many. Islamic philosophers wrote about these concepts of whom
Avicenna; Al Frabi; and Al Ghazali in education....

Ego assignment

L ook for the place of these emotional terms in the Holy Quran, Sunnah &
/slamic literature
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Perception “Emotional-Feelings” Theory

> A recent hybrid of the somatic and cognitive theories of
emotion 1s the perceptual theory. This theory IS neo-
Jamesian In arguing that bodlly responses are central to
emotions, Vet It emphasizes the meaningfulness orf emotions
or the fdea that emotions are about something, as Is recognizea
by cognitive theories.

» The novel claim of this theory IS that conceptually based
cognition Is unnecessary for such meaning. Rather the boadily
changes themselves perceive. the meaningful content of the
emotion because of being causally triggered by certain
situations. I/

*. /1 7S respect, emotions are held to be analogous to faculties
such.as vision or touch, which proviae information about
the relation between the subject and the world in various
ways. A Ssophisticated defense of this view Is found In
philosopher Jesse Prinz’s book Gut Reactions and
psychologist James Lalrd’s book Feelings.
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Operational Theory

» OT IS a person’s behavior in relation fo a
prescribed meaical regimen, which may
Include:

— Keeping appointments

— [aking meaication

— Following a prescribed alet

— EXecuting other lifestyle changes

YAAugust Y+ )Y Johali
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Alflfective Events Theory

o AET /s a communication-based theory developed by Howard
M. Werss and Russell Cropanzano (1996), that looks art the
causes, structures, and consequences of emotional
experience (especially In work contexts). This theory
SUQQESIs that “emotions are infiuencead ana causea by events
which In turn influence attituaes and behaviors:. Thils
theoretical frame also emphasizes time In that human belngs
experience what they call emotion episoades—a ‘series or
emotional states extenaed over time anad organizea around
an unaerlying theme”, This theory has been utilized by
numerous researchers to better unaerstanad emotion from
a communicative lens, and was reviewea further by Howard
M. Weiss and Daniel J. Beal in their article, Reflections on
Alfective Events Theory published in Research on Emotion
In Organizations in 2005.
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COMMUNICATION THEORIES & SKILLS

Interaction Theon

* Interaction is 7 act of having an effect on
each other Thus, it is a process of
exchange or communication.

» Jt is based on a consideration of three main
elements:

- Activity, rcfers to the act or behaviors that the
group undertakes

- Interaction, pcitains to the reaction or the
exchange that occur among group mempbers.

- Sentiment or Afttitude, t /) feelings
members have thetr commmnnicating or working to gather.
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COMMUNICATION THEORIES & SKILLS

Attitude Change Theo

In order to produce effective HE communication: and to change
attitude, this theoty gives 7Three main conditions:

1. The Nature of communication: eg. Sender characters
2. The Validity of communication source: ¢,g; Massage.
3. The Characteristics of the audience the receiver.

o It is based upon the foundations:

— The Greater the Prestige and Credibility of
communication & HE process, the Greater

Effectiveness “quality” and Attitude Change .

—  The Greater the Fear aroused by HE Message, the
Less likely were the Patients to Accepft it.
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Patient Counseling

= Counseling patients regaraing their meaications Is an important
responsibility for pharmacists and an excellent learning opportunity
for stuaents.

- Pharmacists are often the only health care providers focusing
patient eaucation on meaication. how to take it, what to

expect, and siae effects anad drug interactions. Many
pharmacists have been trained to use a counseling method developed by
the Indian Health Service (IHS), which is summarized in Table (down)

= The IHS model has been promoted as an effective strategy for patient
counseling because it utilizes open-enaea questions (3 prime

questions) and feedback (final verification) strategies, which make
communication between the pharmacist and patient more efficient and
engaging. This technique Is a useful strategy to teach students while on
rotation so that they become accustomed to asking open-ended
guestions and engaging the patient in a conversation about their
therapy.
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Simple recommended
Indian Health Service Counseling Model

Three prime questions to ask patients who are receiving a new
prescription:

® What did your doctor tell you the medication is for?
® How did the doctor tell you to take 1t?
® What did the doctor tell you to expect?

Final verification or asking the patient for feedback

® Just to make sure that I didn’t leave anything out, please
tell me how you are going to take your medication?
Show and tell strategy when a patient is receiving a refill

® What do you take the mediation for?
® How do you take 1t?
® What kind of problems are you having?

www.ncbi.nlm.nih.gov/core/lw /2.0 /html/tilesho i mc inline.html?t
V/\August*~\*



http://www.ncbi.nlm.nih.gov/core/lw/2.0/html/tileshop_pmc/tileshop_pmc_inline.html?t
http://www.ncbi.nlm.nih.gov/core/lw/2.0/html/tileshop_pmc/tileshop_pmc_inline.html?t
http://www.ncbi.nlm.nih.gov/core/lw/2.0/html/tileshop_pmc/tileshop_pmc_inline.html?t
http://www.ncbi.nlm.nih.gov/core/lw/2.0/html/tileshop_pmc/tileshop_pmc_inline.html?t
http://www.ncbi.nlm.nih.gov/core/lw/2.0/html/tileshop_pmc/tileshop_pmc_inline.html?t

11 Tactics for PC Interview

Greet the patient and introduce yourself.

Explain the interview process.
Direct the patient to the consultation area.
Explain why vou need to collect the information, what you

will do with it. and that it will be treated confidentially.
Indicate how long the interview will last.

Use words/manners that convey professionalism.
Pay attention to body language.

Ask open-ended questions. Begin with broad questions and
then get more specific.

Use active listening skills and demonstrate empathy.

Ask the patient to restate any unclear information and use
paraphrasing feedback strategies to ensure that you
understood.

Communicate at an appropriate educational level and avoid

medical jargon.

1.G &I\ 2 E process\ 3. D\ 4. Ewhy\\5. I'\6.U word\7.P\8. A open Q. \9.
U active \10. A p to restate\1l. Comm. At appropriate EL & avoid JT

YAAugust Y+ )Y Johali



http://www.ncbi.nlm.nih.gov/core/lw/2.0/html/tileshop_pmc/tileshop_pmc_inline.html?title=An external file that holds a picture, illustration, etc.
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Patient Counseling Form

Name (generic)

Intended use and expected action

Route, dosage form, aosage ana administration scheaule

Special directions for preparation, storage or aaministration
Precautions to be observead while taking

Common Side effects, how to avord or action required. Ifthey occur
Techniques for self monitoring of drug therapy

Potential interactions or therapeutic contralnaications

Refills

What to do If you miss a dose

Any other information THIS patient may need to ensure safe use

« Endexam 1

YAAugust Y+ )Y Johali
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THE ESSENTIALS OF HUMAN COM. IN i1sLAM

The main Islamic sources (Holly Qura’an & the Prophet Sunnah)
have many essentials deal with human communication. As /sfam Is the
Holly Comprehensive Religion, Its essentials are covered all “Life & Day
After Sciences” including the Science of Human Communication, (the
Major related Essentials 52 ) sl aess /ala¥)) are:

» Individual/Personal Nature & Educational Development
Ayl gosadall jglasilly dagysll ©

» Social Security/Welfare & Relationships

* COMMUNICATION RIGHTS
Jalsilly Joleill §oda  ©

Ref: Johali (2008) A Concise of Health Professions History and Ethics; Dar Alawaiel
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THE FOUNDATIONS OF HUMAN COMMUNICTION IN ISLAM

Derived from its essentials, Islam covers all Human and Ethical

Communication FFounaations, The Major are.

HUMAN NOBILITY / Dignity dpilussll dolyall
JUSTICE & EQUITY il glusolly dllsall
HUMAN COOPERATION aeilunill olacilly 3 Lasll
FORGIVENESS/COMPASSION/AFFECTION g0l don i/ polucll
HONESTY / FIDELITY Ul / patlag / dsloll
BENEFIT/ USEFULNESS dalaolly daiigll] yadlf gluanyl

You have to compare these Islamic ETHICAL FOUNDATIONS Global Ethics later.
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M N T IVIAN RCAD IVIIVIGO N 1 G i O IN B 1 G

» ETHICS are essential not only to overcome health professions’ problems and

b;ac;r;ers, but for all life and professions, by which we can improve the quality
of life.

= ETHICS always connected to the religions, as a main Source or bases, thus,
many ethical and communication references started with ""Moral Reasoning &
/Ls development”,

« DEVELOPMENT OF MORAL REASONING. There are three major levels with
SIX Imajor stages, these are.

— PRE-CONVENTIONAL LEVEL
o STAGE 1. Moral Realism
o STAGE 2. Individual & Instrumental Morality
— CONVENTIONAL LEVEL
« STAGE 3: Interpersonal Normative Morality
« STAGE 4: Social System Morality
— POST-CONVENTIONAL LEVEL
» STAGE 5: Human Rights & Social Contract Morality

o STAGE 6: Universal Ethical Principles (because People seen as having
value In themselves rather than as agent of social values, thus it emphasis
the “Self chosen for best Justice; Human dignity & Rights — Optimum
Quality,
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In addrtion to the “Islamic Foundation and Essentials”, there are similar Western

Principles for HC Ethics, the major have been covered within the theories or
HC, these are:

. BENEFIENCE - Act in the best interest of the patient, it Is a moral (religious)
orinciples, the Western traced to Hippocratic pledge. Meanwhile, it Is one of the
major Islamic Principles.

. AUTONOMY : Patients rights to self-adetermination, to chose what will be.done
to them.

HONESITY . Patients have the right to the truth about thelr meaical conaitions,
the course of thelr disease, the treatments recommended & alternative
treatment available.

. INFORMAL CONSENT : this Is a part of Autonomy & honesty principles. The
patients have the right to be informed about all the relevant medical aspects
Including the treatment.

CONFIDENIALITY . based on the human dignity, patients have the right to
assure that all the inforimation about therr medical conditions & treatrment will
1not-be.gIvern to other without their prior perimission.

FIDELITY/ Loyalty: Your responsibilities should be directed toward the
“Patients Welfare”, not to the physiciarn interests
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THE CNCS ETHICAL COMMUNICATIVE
SEVEN seas (7C)

V/\August Y~ \Y

Credibility: You the source “the Sender (S)” must be
competent and reliable to Motivate

Context: Message must be relevant to the receiver
Content: must have genuine meaning “meaningfulness”

Clarity: the R "Patient” must be able to understand the
message

Continuity: Though repeated with variations, Message must
be consistent (steady reliable) enough NOT to Confuse the
R

Channels: Use the most acceptable communication
channels\media to the R

Capability: The R must be able to communicate effectively
with Least amount of Effort

Johali



THE SEVEN (7) TOPS HEALTH COMMUNICTION SKILLS

1.

2.

3.

V/\August Y~ \*

Give accurate & Adequate Feedback
Listening Carefully
Interpreting Accurately

Giving Clear Directions

. Treating Others in Professional Manner
. Communicating Information Clearly

. Establishing One’s Credibility

(Pagano & ragan 1992; 29)
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CN HUMAN CS
TYPES; LEVELS; SKILLS & HCP NETWORK
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TYPES & SKILLS

of
Human Communication

—
o=

. :
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Adapted HUMAN COMMUNICATION LEVELS

Self interact to interpret reality & create messages. At this basic level, the central
communicative processes of encoding & decoding are perforimed to help us coordinate our
meanings and /messages at 2.

Interaction, negotiation and relations between two individuals, its effectiveness based on
level 1, this level is the most important to health communication and, thus, it Is important to
gain at least the “Seven Top Health Communication Skills (Pagano & Ragan, 1992, 29).

Interaction of three or more individuals to adapt & achieve common tasks, its effectiveness
basedon 1. & 2. e.g; medical team.

Encompasses 1, 2, & 3, It Is Important to develop effective formal channels and informal
networks e.g, hospitals & health centres.

Intra & Inter Social/Cultural joints all the above, it can be within more than two different
groups, communities 11 one organization, nation or nations.

This Is the highest level of communications, e.g, national and international imass media &
satellites.

Y/\August Y~ \Y
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HCP COMPONENTS & STEPS

The Sending Persornwho has an idea, thought, feeling, value, attitude,
Information.

The Encodling Process. the sender mental perception by which he/she
ININKs, translates anda coaes the communication message.

The Message the product of the encoding process which formulated in a
certain order hoping that it will be understood by receiver.

The Channel of sending the message, our senses (sight, sound, touch,
taste, smell) are the common channels at the basic intra- & interpersonal
levels and, the most used are sight and sound or speech.

The Interferencethe step of preventing the sending message from
distortion (the message sent being the message received). To prevent
your message, you have to understand the receiving personality and to
use the appropriate codes and channels  for him/her.

The Receiving/ Responding Person: as sender .... have to interpret the
sent message without any distortion.

[he Decoaing Processthe receiver mental perception by which he/she
thinks and translates the encoding massage as It is being sent. To do so,
the sending message must be coded according to the receiver’s needs,
knowledge and characteristics.

T'he Making of Meaning the massage which attempts to avoid expected
outcomes. If you are passive you have negated and sat on your own
. feelings at some cost to yourseljjl "

The Feedback &£ E Va/uaz‘ion.' checkout & nromote feelina



HCP NETWORK MODEL

2. Thinks
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CNHCP MODEL

Interpersonal
variables

Sender < > Receiver

Feedback

L En vironmentY

Figure 22-1 Communication as active process
between sender and receiver.

Copyright € 2001 by Mosby. Inc.




The Message

Table 7.2 Characteristics of Good and Bad Messages

Positive Effects
Showing convenience of use

Showing new product/improved
features

Casting background (i.e., people
are incidental to message)

Indirect comparison to other
products

Negative Effects

Extensive information on
components, ingredients, nutrition

Outdoor setting (message gets
lost)

Large number of onscreen
characters

Graphic displays

10/16/2012

Copyright © 2011 Pearson Education, Inc.
publishing as Prentice Hall
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Quality CNCS
Basic Skills & Planning



Basic Skills: Listening

» Listening (PBBUU tactic):

— Perceptions (I~ test)

— Being non-juagmental

— Belng an active listener

— Use appropriate listening boady language
— Use silence where appropriate

YAAugust Y+ )Y Johali
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Basic Skills: Information

* When gathering information
— Ask open-ended questions by which you will:

e Much more information can be gained
e Saves time

* Provides opportunities for patients to reveal information we
might not be thinking about :

— “How are you supposed to be taking this...?

— “Tell me more about this...”

* When Communicating Information (TAA):
— Talk in lay terms, but don 't oversimplify
— Avoid technical jargon
— Avold information overload

* Keep it short and simple, to the point

YAAugust Y+ )Y Johali
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Basic Skills: Questions & Assessment

* Encourage patients to ask questions

— When your patients are comfortable asking you
questions, you KNOW you have rapport (empathetic
connect /link/relation) and are doing a good job
communicating

Assessment:

 Did your patient learn?

* Did the other person understand what you said, and meant?
— Summarize your teaching
— Verify what your patients know

— “J know you believe you understand what you think I said,
but I am not sure you realized that what you heard is not
what | meant.”

— Reinforce patient understanding when you can
o “That’s right, this medication will make you sleepy...”
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- Common CS Styles:
- Aggressive: Active is direct attack; & Passive is indirect
- Submissive or Passive Aggressive : Indirect
attack\blame\hide .

- Assertiveness ( Compassion; empathy /sympathy; Self-
confident; Self-assured; kindness; creative ) CN always carry

the feeling of others.

Empathy
- ECN Seeks to understand what your patients feel:
- This will help you shape your communication so that they better
understand you!
- Difference between empathy / sympathy
- Some sample responses (p47 Tindall Book)

QCN Uses Persuasion (affiliation; opinions; +ve point
of view always with Nutritional Compliance issues

Example: | Feel Angry (Feeling), when you are not comply
with your dietary medication (Attitude/Behavior)

‘
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Do you hear about the Power of Smart & Fast Reading Thinking &

Writing Skills?. Meanwhile they carry Pleasure. Go to e-books, references;
guides & sites ...

The Comprehension Skills Summary:

— Based on a cognitive skills approach, these student-centered reading
skills texts help you to go beyond rote learning to develop the soli
reading skills good readers take for granted.

— Reading for Pleasure encourages students to master new reading
strategies and broaden their vocabulary.

— Comprehension Skills emphasizes ten strategic reading skills, the
first three: SKimming, scanning, and recognizing topics and main
ideas.

— Thinking Skills provides practice in inference and critical
thinking.

— Reading Faster features: high-interest, nonfiction selections that help

students build speed and flexibility in their reading. The Reading
Power series also includes: *

Read more & Practice:

— http: / /eb00k30.COIIl/cultures-languages/cultures-languages/187882 /more-reading-power-reading-faster-
thinking-skills-reading-for-pleasure-comprehension-skills.html#ixzz0nqD2nEkz

— Johali, E A (3" print 2006) A Concise Basic Human Communication for Pharmacy Technicians.
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Positive thinking /s a mental attitude that admits into the mind
thoughts, words and Images that are conauctive to growth, expansion and
success. It i1s a mental attitude that expects good and favorable results. A
positive mind anticipates happiness, joy, health and a successful outcorme of
every situation and action. \Whatever the mind expects, it finds.

(Do you believe in Positive & Negative Thinking ?7)

Not everyone accepis or beélieves in positive thinking. Some consider the
subject as just ronsense, and others scoff at *“ laugh at” people who believe and
accept /t. Among the people who accept it, not many know how to use It
effectively to get results. Yet, it seems that many are becoming aftracted to this
supfect, as evidenced by the many books, lectures and courses about It. 7/1/s Is a
Subject that I1s gaining popularity. It is quite common to hear people say: "Think
positive!", fo someone who. feels down and worried. Most people do not take
these woras seriously, as they ado not know what they really mean, or ao not
consiaer them as useful and effective.

How many people do you Know, wio Stop to think what the power of positive thinking
means??
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Educational Videos

Effective Communication Skills

o http://www.youtube.com/watchev=FljoHitkleM&feature=related

We all listen and react depending on what we value. We might be more converned about relationships,
or more about ideas or, more about results. Stuart Gelles of Success Television explains how we
can morte effectively communicate if we understand and relate to people from what they value

How to Relate to Different
http://www.youtube.com/watch?v=6DGrb8QTpR4&feature=relmfu

Brian Walsh explains that there are 3 different ways that people learn based on how they listen. More
on effective communication skills video trainings:
http://swww.successtelevision.biz/efcoskonvipl.html

Assertive Communication by Bret Simmons

http://www.youtube.com/watch?v=dqlT1rAfYgk&feature=related

How to be assertive

http://swww.youtube.com/watch?ev=HVE2bg BMqk&feature=related

suzanne potts shows you how to be assertive, for more info go to www.suzannepotts.co.uk
ot email her direct at suzanne(@suzannepotts.co.uk
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Barriers/Obstacles

to
CNCS

The 6 Rules of Effective Communication

http://www.youtube.com/watch?NR=1&feature=endscreen&v=MeiBMk[iXVM

o avs

To help you learn how to overcome the communication barriers
that block understanding in negotiation, and, how to improve the
delivery of your message to win more
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http://www.rx.uga.edu/main/home/phrm3900/barriers.htm

Barriers /Predictors

Developmental Issues: Caregiver/Family Characteristics
* Age * Knowledge and problem solving
- Biological development 5y 0{7 e a{ ao’/u..s‘ 1!
- Cognitive Development amily relationsiips
» Socral-emotional development
* Responsiorlity
Health Care/Other Systems Disease Characteristics
» Doctor-patient relationship » Treatment complexity
*Access/convenience « Consequences
= Communication
* Asymptomarology

Wills, 2006; Balfouret al., 2007; Hosek, Harper, & Domanico, 2005; Lee & Johann-Liang, 1999; Murphy et al., 2001; Martinez et al., 2000
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Do’s and Don’ts

e Do o
— Chart changes — Leave blank spaces
— Show follow-up — Chart in advance
— Read prior notes — Use vague terms
— Be timely — Chart for others
— Objective, factual — Use “patient” or “client”
— Cortrect errots — Alter record
— Chart teaching — Record assumptions
— Quotes — Keep eye contact w
— Responses female

— Keep eye contact w male



Still Under Review
JOHALI 2013HUCOMCN - The Bases for APCHER CN QUALITY

Assertive HuCOMCS To

Assure Quality 2D CN

(Johali AHCAQZDCN)

Use:
All Above + NCP Model &
dsa788 who planning effective communication
WHO-EM/NUT/247/E

JOHALI 2013HUCOMCN - The Bases for APCHER CN QUALITY
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Screening & Referral
System

>
>

Identify risk factors
Use appropriate tools
and methods
Involve
interdisciplinary
collaboration

>

tice

A

ohali AHuCOMZDCNZ2013

Practice Settin 26

pietetics Knowledge

>

Nutrition Assessment >

> Obtain/collect timely and
appropriate data

>  Analyze/interpret with

based standards

factors

evidence-

» Document
»Document

Relationship
Between

Patient/Client/Group

£
3
8
3
g

Vi

Outcom
Management System
Monitor the success of the Nutrition Care|
Process implementation
Evaluate the impact with aggregate data
Identify and analyze causes of less than
optimal performance and outcomes
Refine the use of the Nutrition Care
Process

& Dietetics
Professional

Nutrition Monitoring and

Evaluation

>
>
>
>

Monitor progress
Measure outcome indicators
Evaluate outcomes
Document

SW9)SAS Te100S

Nutrition Diagnosis
Identify and label problem
Determine cause/contributing risk

»  Cluster signs and symptoms/
defining characteristics

%e%o |

)

Nutrition Intervention
»  Plan nutrition intervention
o Formulate goals and
determine a plan of action
»  Implement the nutrition intervention
° Care is delivered and actions
are carried out

» Document

zonyesoss™
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Creative AHuCOMZD Model

Draw for Peer Group Refutation after 2°¢ Exam
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Most Common
S Methods; Channels & Tech

Be Assertive - Smart - [———"~—*“*— "N Cr:

\\ !'Iéfj?’

>
A3
oy

Global Network
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http://www.foodandhealth.com/clipart.php?cat=14&img=Avoid_oversized_portions.jpg
http://www.foodandhealth.com/clipart.php?cat=14&img=MyPlate04.jpg
http://www.foodandhealth.com/clipart.php?cat=14&img=make_plate_3.jpg
http://www.foodandhealth.com/clipart.php?cat=14&img=comic2.jpg
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CN Case Study Role Play

Fast Read; Think & Reflect on CN Role
Story 1:

Allan applied for a new job, but as his self-esteem was low, and he considered himself as a
failure and unworthy of success, he was sure that he was not going to get the job. He had a
negative attitude towards himself, and believed that the other applicants were better and more
qualified than him. Allan manifested this attitude, due to his negative past experiences with
Job interviews.

»  His mind was filled with negative thoughts and fears concerning the job for the whole week
before the job interview. He was sure he would be rejected. On the day of the.interview he got
up late, and to his horror he discovered that the shirt he had planned to wear-was dirty, and the
oth_eﬁ(?ne needed ironing. As it was already too late, he went out wearing a shirt full of
wrinkles.

»  During the interview he was tense, displayed a negative attitude, worried about his shirt, and
felt hungry because he did not have enough time to eat breakfast. All this distracted his mind
and made it difficult for him to focus on the interview. His overall behavior made a bad
impression, and consequently he materialized his fear and did not get the job.

Story 2:

*=. Jim applied for the same job too, but approached the matter in a different way. He was sure
that he was going to get the job. During the week preceding the interview he often visualized
himself making a good impression and getting the job. In the evening before the interview he
prepared the clothes he was going to wear, and went to sleep a little earlier. On day of the
Interview he woke up earlier than usual, and had ample time to eat breakfast, and then to
arrive to the interview before the scheduled time.

Finally; Jim got the job because he made a good impression. He had also of course, the proper
qualifications for the job, but so had Allan ?.

Learning L.esson

~AadMfiat do we learn from these two stories? Is.there any magic employed here? No, itisall v
natural. When the attitude is positive we entertain pleasant feelings and constructive images,



Communication Skills for Caregivers: Is it Necessary?
By Christine Gray

http:/. /wvm\'.selfilnprnvclnentsguide.cnm/communiczlti()n /permzllink.php?article.:comlnunicati()n-skills-f()r-the—caregiver.txt

Absolutely YES! I you think that caregivers ao not neea communication
SKills, then you are having the wrong laea. This Is because caregivers
Incluaing PT required to effectively communicate well with their patients.
Developing good communication skills for the caregiver is a very important
part of the caregiver training. The old, disabled or sick people, need the full
caregiver's attention. However, each of them might have different
requirements and their expectations can be relatively different from person
to person. Therefore, being able to learn how to communicate with them
properly Is a great aavantage.

AS a caregiver, you must be cautious about on the use of woras and

actions. These can be learned on communication skills enhancement or
training.

The premary roles of a pharmacy technician (you the CN. ) include
assisting licensed pharmacists and interacting with customers,
ijCb I‘equ_ires StI’OHg commuﬂjcgtjon Skills http://www.selfimprovementseuide.com
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Berger
Communication Skills .. - Summary Article 2009

- As part of management communication skills, there are vifal points to
fake note in improving your skills:

1. Plan the message before hand:

For an effective speech to be properly communicated, State the idea of what

you are trying to convey In a clear, concise and easy to unaerstanad
message.

2. Expression Is a must:

When speaking In front of a group of people, your management communication
skills comes into play and therefore the style with which you speak expresses
what you want the participants of the meeting to do. /~ you want them to
agree with you, then you should be enthusiastic with your style orf
expression “be Assertive — Empathic” .

3. Answer questions and be an active listener:

Communication Is a two way process, One has to speak and. the other
neeas to listen. In an organizational meeting, after conveying your message,
gIve chances to the other members of the meeting to express their own opinions
and 1aeas, listen to what others have to say and look at them in the eye
maintaining eye contact.
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Further
Some Myths and Facts on Effective Communication Skills
Christine Gray

* Communication, like so many other activities of
humanity has a lot of myths surrounding it.

* Some have basis in the truth, but others are just blind
rationalizations of people who are willing to use any
excuse to promote their services.

* Here are some myths and facts on effective
communication skills.

The Myths:
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Myth 1.
Effective communication skills can solve every problem:

The true fact on effective communication skills is that there are some
problems that cannot be solved despite being understood:

— People say that the only reason why people have so many
problems Is that they cannot truly unaerstand each other. \When
you think about It, this may seem true.

» Taking a look around, you will see that most of our problems actually
do stem from /ack of proper communication and unaderstanaing.

- However, even if all people were able to communicate effectively, we
would still have disagreements.

 [nherently, we are all different. Even if we all somehow started being
able to make ourselves understood clearly, we would still hold our own
opinions regarding different things. Here's an illustration:

» You like apples and you think that they are the best fruit in the world.

 Another person holds the opinion that oranges are the best fruit in the
world.

- Even If you were able to communicate effectively, you still will not be
able to change his opinion.
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Myth 2. Verbal communication 1s motre
effective than non-verbal

> People, being used to words, have a great tendency to say that words are the most
effective means of communication.

°And so, they tend to try and develop their verbal communication skills more.
However, the fact on effective verbal communication skills Is that they cannot do
everything.

»  Sure, words can say that a person Is sad, but a single teardrop does that as
effectively.

» In fact, people say that pictures are worth a thousand words.

> People only think that verbal communication is the best since this is the type of
communication they most commonly and consciously use. However, have you ever
realized how much you are able to tell about people just by looking at them?

Of course, this does not mean that non-verbal communication is better than using
words.

However, we should realize that people use both verbal and non-verbal
communication in their everyday lives and to ask which one is better would be like
asking a bird which wing is more useful to its flight.
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Myth 3. The effectiveness of communication is
determined by technology

» For some, this can be true. Technology today makes sure that messages do not get
garbled up.

= The internet, specifically, was designed to let people deliver their messages with as
little interference as possible.

= However, the true fact on effective communication skills Is that people determine
their effectiveness.

»  How a person sends a message and how another receives it determines the clarity of
the message.

»  The perception of both the receiver and the sender determines just how intact the
message IS when It reaches its goal.

.. The fact of effective communication skills is that it lies within a person.

- No:machine can help make your communication skills more effective if you do not
take steps to improve it yourself.

» Technology can affect communication, and improve the channels through which the
process flows.

= However, the effectiveness of communication still lies in the ability of people.
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Finally; Because it reflect the reality of our life “Islam”; I would like to end with
this saying:

And in the end. it's not the years in your life that count”
It's the life in your years”  -Abraham lincoln

My Best Wishes to be:

Positive Smart “real Muslim”
thinker, reader, writer & effective CNCS

Eisa Ali Johali
the lecturer; Riyadh 28 August 2012
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