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Data

Untitled1- Slily - 3asiall slaic VI -Jg.ill «w aidll-sav [DataSet1] - IBM SPSS Statistics Data Editor
Transform  Analyze  Direct Marketing  Graphs  Utilities  Add-ons  Window

BRE I = ~ B
| |

|Visible: 4 of 4 Variables

var || v

24/ Y EF

| Quantity || Price || Incom || AlterPrice || Variables:
1 40.00 9.00 400.00 10.00 & auantiy

45.00 8.00 500.00 14.00 & Price

50.00 9.00 600.00 12.00

£5.00 8.00 700.00 13.00 Controlling for

60.00 7.00 800.00 11.00 "2 Incom

[ 6 | 70.00 6.00 900.00 15.00 ' [AlterPrice] il 2l) o

65.00 6.00 100000 16.00

65.00 800 110000 17.00 —

|II 75 00 500 1200.00 22 00 "Test of Significance

75 00 500 1300 00 19.00 ® Two-tailed © One-tailed

80.00 500 1400.00 20.00 Display actual significance level

100.00 300 150000 23.00
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E}""ELP'_?!TFO" DATASET NAME DataSetl WINDOW=FRONT.
[ Title
= PARTIAL CORR
(& Motes

LB Active Dataset
LB Correlations

/SIGNIFICANCE=TWOTATL
/MISSING=LISTWISE.

= Partial Corr

JVARIRBLES=Cuantity Price BY Incom AlterPrice

[DataSetl] G:\518al palaa TN 3#s\Untitledl- alilay

- sda=iafl sladeYl —inl wyai il —.sav

Correlations
Control Variahles Quantity Frice
q INcom & e d=bdidbal  Quantity  Correlation 1.000 -.678-
Significance (2-tailed) . 011
df 0 11
Price Carrelation - BTE- 1.000
Significance (2-tailed) 011 .
df " 0
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