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214 MGT: BUSINESS ETHICS 

COURSE OBJECTIVES:
· Explore conceptualizations of business ethics from an organizational perspective
· Define ethical issues in the context of organizational ethics
· Provide a comprehensive model for ethical decision making in business
· Understand why businesses need ethics programs
· Define ethical leadership
· Relate sustainability to ethical decision making and social responsibility



	

	GRADE COMPONENTS
[bookmark: _GoBack]
	20%
	Exam 1  

	20%
	Exam 2

	10%
	Homework                        

	10%
	Participation in Class

	40%
	Final Exam







REQUIRED LEARNING RESOURCES: 
Ferrell, O. C.; Fraedrich, John and Ferrell, Belmont  (2017). Business Ethics: Ethical Decision Making and Cases. (11th Edition). CENGAGE Learning. 
	

	

	

	

	

	

	

	

	

	

	

	







COURSE SYLLABUS
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