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AcadEmiC Background  

June 2016: Title of qualification  awarded: HDR ("Habilitation à Diriger des Recherches": requirement for supervising PhD students) in marketing from High Institute of management  (ISG) - University of Tunis.
2011: Winning the teaching national examination and having the position of assistant professor at the ‘University of  economic and management Sciences of Nabeul, University of Carthage
2008-2011:  Ph. D  of Management Sciences in  Marketing – High Institute of management  (ISG) - University of Tunis.
 Dissertation title: “Proposing and Validating a Knowledge-Based Model of Service Recovery Impact on Employee and Customer Behaviour”. 
2002-2004: Master of Management Sciences in Marketing from High Institute of management  (ISG) -University of Tunis 
Thesis title: the effect of relationship quality on complaint behaviours
1998-2002:  Bachelor Degree of  Management Sciences in International commerce from  Higher school of economic and commercial Sciences (ESSEC),  University of Tunis.

PROFESSIONAL EXPERIENCE
· Since  February 2016: Assistant professor of marketing at the College of Business Administration (CBA) -King Saud University, Riyadh (Arabie Saoudite)  
· 2011-2016: Assistant Professor of marketing at the University of  economic and management Sciences, University of Carthage
· 2010-2013: Teaching Assistant at Tunis Business School (TBS) – University of Tunis
· 2008-2011: Contractual Assistant at High Institute of management  (ISG)–University of Tunis

· 2007: Three-month Training at Attijari bank (customer services unit) as an immersion experience to understand complaint management in practice.       
OTHER EXPERIENCE

ORGANISATION OF ACADEMIC EVENT
· Co-chair  of the 10th International Conference of the Tunisian Academy of Marketing (ATM), Hammamet April 2011
· Co-chair  of the International Conference entitled “Marketing in the era of ICT”, in Tunis
· Co-chair  of the «Doctoral school  days of management  Sciences», 26-27-28 May 2009

ACADEMIC EDUCATION
· July 2012, Columbia Business School, New York, NY, USA. Chazen Visiting Scholar at the Marketing Division (Sponsor: Prof. Kamel  Jedidi).

Affiliation &Academic Responsibility
            - Member of ARBRE lab (Applied Research in Business Relationships & Economics). 
            - Reviewer for several Conference Papers.

- Reviewer for several Academic Journals
RESEARCH FOCUS
· Knowledge management 

· Customer Knowledge Management

· Customer Relationship Management

· Service encounter and  service failures 

· service recovery and complaint management
· sustainable development 
· Green Marketing and Sustainable  consumption
·  Consumer behaviour 
· Social acceptance of renewable energy
TEACHING
· Marketing research

· Marketing Strategy
· Consumer Behaviour

· Negotiation techniques

· Communication strategy
· Fundamentals  of  marketing
· Data Analysis
· Retailing

· Fundamentals  of  management
· Strategic Management
· Research Methodologies
· Management Skills

· Supervision of master theses in management and marketing (master degrees and MBA programs) (6 per A.Y., since september 2011).

PUBLICATIONS
Refereed Publications
2018. Samiha Mjahed , Imene Ben Yahia, "Explorer les déterminants des comportements  Pro-environnementaux des agriculteurs tunisiens",     Revue   « Systèmes Alimentaires/Food Systems », n°3, under press. ( référencée FNEGE, CNRS et HCERES).

2018. Samiha Mjahed, Sahar Chtourou, Heyam el Moosa: "A Holistic Approach to Understanding the Acceptance of Community Based Renewable Energy Project: A Pathway to Sustainability for Tunisia's Rural Region", 
Business Strategy and The Environment,  under press (Indexée par l’ISI Thomson Reuters Q1)
2018. Samiha Mjahed, Nizar Souiden  & Abdelfattah Triki,  "Service Recovery as an Organizational Capability",  Qualitative Market Research-An International Journal , (Emerging Sources Citation Index: ESCI)  (under press). 
2016. Abdelfattah Triki, Samiha Mjahed, Chrifa Turki, "Public Private Partnerships State of the Art and Proposition of a Research Agenda for Transitioning Tunisia",  chapter book, Institut für Verwaltungsmodernisierung und Polizeireform in Mittel- und Osteuropa Hochschule für Wirtschaft und Recht Berlin.
2016. Samiha Mjahed Hammami, Sahar Chtourou, Abdelfattah Triki, "Identifying the determinants of community  acceptance of renewable energy technologies: The case study of a wind energy project from Tunisia",  the Renewable & sustainable Energy Reviews 54, pp.151–160.  (Indexée par l’ISI Thomson Reuters Q1)
2014. Wafa Belkahla Hakimi, Abdelfattah Triki, Samiha Mjahed Hammami, "Developing a customer knowledge-based measure for innovation management", European Journal of Innovation Management, Vol. 17, Iss 3, pp.349-374 (accepted in SSCI )
2011. Samiha Mjahed, Abdelfattah Triki “Exploring the information technology contribution to service recovery performance through Knowledge based resources", VINE: The journal of information and knowledge management systems. Volume 41, issue 3, pp. 296 – 314. (Emerging Sources Citation Index: ESCI)
2011. Samiha Mjahed & Abdelfattah Triki, "A knowledge management approach to marketing and the advent of customer knowledge management" Chapter book in Minwir Al-Shammari, "Customer-Centric Knowledge Management: Concepts and Applications",  IGI Global publishing.
2010: Samiha Mjahed  and Abdelfattah Triki « Illustration de l’étude de cas : Comportement du client et gestion des réclamations dans une banque» chapter VIII  in Abdelfattah Triki, « Méthodologies de la recherche en gestion: Théories et applications en marketing », Tunis Edition, 2010, pp. 209-231.
2010: Samiha Mjahed and Abdelfattah Triki «Developing and testing an input-process-output model of service recovery performance » in Abdelfattah Triki « Epistémologie et méthodologie de la recherche - Théories et applications en marketing et en gestion-, Edition, 2010. pp. 373-426.

2009: Samiha Mjahed & Abdelfattah Triki, “Toward E-Knowledge Based Complaint Management", The International Arab Journal of e-Technology (IAJeT), vol 1, N° 1, pp. 68-82.
 2008: Samiha Mjahed “Integrating Service Failure and Recovery into Knowledge Management »
Volume 6, number 3, Communications of the IBIMA Journal, 2008.

2007: Abdelfattah Triki & Samiha Mjahed « Complaint management: the case study of a bank », Ecch The case for learning- case study-  Reference N°507-153-1, distributed by ecch ,UK and USA www.ecch.com 
Articles  under Review  
Nizar Souiden, Samiha Mjahed, “Knowlege based resources in explaining service recovery performance, Journal of Retailing and Consumer Services.
Samiha Mjahed, Sahar Chtourou, Sana Tebessi,   Soumaya Ghardaddou, "Les énergies renouvelables dans les campagnes électorales", Revue Etudes de Communication
Papers  in  conference Proceedings:
June 2018, Samiha Mjahed and Sahar Chtourou "Exploring the Acceptance of Community-based Green Innovation Programs",  AMA Marketing Public Policy Conference, hosted by the Fisher College of Business on the campus of The Ohio State University, June 7-9 Columbus, OH.

December 2016,  Sahar Chtourou, Samiha Mjahed Hammami, Adelfattah Triki, "How can a networked view of communities inform our understanding of the communal responses to siting decisions? : A wind-energy case study from Tunisia", Proceedings of the 3rd International conference on Disciplinary and Interdisciplinary research in Management, Business, Social Sciences and Humanities (DIRMBSH) December 1st-2nd, 2016, Istanbul Turkey.

July 2016, Mohamed Triki,  Samiha Mjahed, " Evaluating attributes importance of renewable energy systems: the case of Photovoltaic home energy systems in Tunisian", Proceedings of  the  Annual Academy of  Marketing Conference, hosted by Newcastle Business University, Northumbria University , 4-7 July 2016.

July 2015, Samiha Mjahed, Sahar Chtourou, Abdelfattah Triki,  "Exploring the attitude-behaviour gap: a communal approach toward a more sustainable energy policy"”,  Proceedings of the Annual Academy of Marketing Conference, hosted by Limerick University, Ireland, 7-9 July 2015.
June 2015, Sahar Chtourou, Abdelfattah Triki , Samiha Mjahed, "Beyond nimbyism-the role of place attachment in explaining public responses toward the implementation of renewable energy projects: a wind energy case study"  2nd International Biannual social Business,  Anadolu University, Eskisehir. 
July 2014. Samiha Mjahed, Sahar Chtourou, Abdelfattah Triki,  « Place attachment in land use changes: going beyond nimbysm in the case of renewable energy project deployment » ”,  Proceedings of the Annual Academy of Marketing Conference, hosted by Bournemouth University, London, 7-10 July 2014.
June 2014,  Samiha Mjahed, Sana Tebessi,   Soumaya Ghardaddou, "Le rôle de l'engagement des partis politiques envers les énergies renouvelables dans la réussite des campagnes électorales", International Business and Consumer Research (IBCR) Conference, Tunis; Tunis, 24-26 June 2014; Nabeul-Hammamet

June 2014, Safa Bel Hadj Issa, Abdelfattah Triki, Samiha Mjahed, "L’éducation des enfants consommateurs pour une consommation alimentaire saine : Regards croisés sur les responsabilités des différents acteurs",  International Business and Consumer Research (IBCR) Conference, Tunis, 24-26 June 2014; Nabeul-Hammamet
March 2014. Samiha Mjahed, Sahar Chtourou, Abdelfattah Triki,  « Identifying the determinants of community  acceptance of renewable energy technologies: The case study of a wind energy project from tunisia » Renewable Energy Congress (IREC), 2014- 5th International

July 2013. Samiha Mjahed, Wiem Saied & Abdelfattah Triki,  “Substantiating the concept of community acceptance of renewable energy”,  Proceedings of the Annual Academy of Marketing Conference hosted by University of South Wales, in Cardiff, , London, 8-11 July 2013.

Avril 2013. Kaouther Jridi, Samiha Mjahed, & Abdelfattah Triki "Perceptions, Motivations et Freins à l'égard des pratiques du merchandising au sein des officines: Une approche exploratoire auprès des professionnels. 11 colloque International de l'association Tunisienne de Marketing 6-7 Avril 2013 Mahdia-Tunisie
June 2011  Samiha Mjahed & Abdelfattah Triki, “On the Importance of Knowledge Based Resources in Service Recovery Encounter” QUIS12: The 12th International Research Symposium on Service Excellence in Management,  hosted by the Center for Hospitality Research, Cornell University, Ithaca, New York, USA during June 2-5, 2011.

March 2010: Samiha Mjahed & Abdelfattah Triki, “Proposing and Validating a Knowledge-Based Model of Service Recovery Impact on Employee and Customer Behaviour”, The Second International Conference on Engineering Systems Management & Applications Solutions for Regional and Global Challenges, Publisher IEEE, American University of Sharjah, Sharjah, UAE,  March 30–April 1.
March 2010,  Samiha Mjahed & Abdelfattah Triki,“Knowledge based resources in complaint management: the contribution of information technology orientation to service recovery performance”, 2010 International Arab Conference of e-Technology (IACe-T'2010), 30-31 March, Kuwait.
April 2010, Samiha Mjahed & Abdelfattah Triki “Proposing and testing a model of service recovery effectiveness”, 8ème COLLOQUE INTERNATIONAL DE l’ASSOCIATION TUNISIENNE DE MARKETING,  2 & 3 avril 2010 Sousse – Tunisie
July 2009, Samiha Mjahed & Abdelfattah Triki  “Using focus- group interviews for assessing the theoretical relevance of the Knowledge-Enabled Recovery Effectiveness (KERE) construct”,  Proceedings of the Annual Academy of Marketing Conference, Leeds Metropolitan University , London, 6th and 7th July.
Avril 2009, Samiha Mjahed & Abdelfattah Triki  “Using focus group interviews for construct validation”, 7ème COLLOQUE INTERNATIONAL DE l’ASSOCIATION TUNISIENNE DE MARKETING,   3 & 4 avril 2009 Hammamet- Tunisie.
November 2008, Abdelfattah Triki & Samiha Mjahed “Knowledge management practices in the Business Context”, ERF 15th Annual Conference - Microeconomic & Sectoral – Background, Cairo, Egypt.
October 2008, Samiha Mjahed & Abdelfattah Triki, “Toward E-Knowledge Based Complaint Management" International Arab Conference of e-Technology (IACe-T'2008), Arab Open University, Jordan-Amman.
June 2008, Abdelfattah Triki and Mjahed Samiha “knowledge management as an approach to the service recovery management”, 10th IBIMA Conference on Innovation and Knowledge Management in Business Globalization, Kuala Lumpur, Malaysia.
July 2007, Abdelfattah Triki & Samiha Mjahed « Complaint management: the case study of a bank », Proceedings of the Annual Academy of Marketing Conference, London, July 3-6.
November 2006: Samiha Mjahed “CRM and customer service recovery”, proceedings of the International Conference entitled “Marketing in the era of ICT”, in Tunis
MASTERY OF LANGUES AND SOFTWARE
LANGUES
Arabic : 
understanding, reading, and writing ;

French :
understanding, reading, and writing ;

English : understanding, reading, and writing ;
SOFTWARE

spss, LISREL, SPHINX







5

